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Session Rules of Etiquette
 Please turn off your cell phones

 If you must leave the session, please do so discreetly as 
possible

 Please avoid side conversations during the 
presentation



University of  Mary Washington
at a Glance



 Located in Fredericksburg, VA
 Founded in 1908
 Coeducational, public institution that offers graduate and undergraduate 

degrees
 Three Colleges (Arts & Sciences, Education, Business)
 Three Campuses (Fredericksburg, Stafford, Dahlgren)
 Located within an hour’s drive of both Washington, D.C., and Richmond, VA
 Approximately 4,000 undergraduate students and 500 graduate/non-

traditional students
 Average class size: 22 students
 School colors: Blue & Gray
 School mascot: UMW Eagle
 Came up with the name for Degree Works™!



Strategic plan



2014: Opening of new Information Technology and
Convergence Center

(Renamed the Hurley Convergence Center in 2015)



 Four Story Building

 Walk up “e-station bar”

 Group collaboration spaces with digital collaboration
software and equipment

 Multi-media editing studio

 Video production studio

 Designed to facilitate the application of current innovative
learning technologies and structured to permit smooth
transitions to new technologies as they develop

 Jeff McClurken, Ph.D., Chief of Staff: “representing
UMW’s commitment to stay on the forefront of the
integration of technology into teaching and learning in
thoughtful, creative, academically rigorous, and student-
centered ways.”





Social Media in 2018



http://www.pewinternet.org/fact-sheet/social-media/



2014 E-Expectations Report: 
https://www.ruffalonl.com/documents/shared/Papers_and_Research/2014/2014_E-

Expectations_Report.pdf

Prospective Students (2014)



2017 Social Admissions Report, developed by Chegg, Target X, and the National Research Center for 
College & University Admissions (NRCCUA).

Prospective Students (2018)



Teenagers Overall (2018)



Social Media Demographic Information



Admissions
&

Social Media









Admissions

Registrar’s Office



Introduction
 How can a Registrar’s Office utilize social media to

expand their role on campus, create new ways to
disseminate information, and alter the way the office
is viewed by students, faculty, staff and the local
community?



Learning Outcome 
Redefine the role, resources, and reputation of your 
Registrar’s Office by utilizing social media.

“I doth approve of thy 
alliteration.”



What is the role of 
the Registrar’s Office?

 Maintain and Protect Academic Records
 Schedule Classes
 Assist with and process Registration Requests
 Enforce Academic Policies
 Process Transcripts
 Process Student Withdrawals
 Confer Degrees
 Assist with Commencement
 Collaborate with other Departments (Student Accounts, 

Financial Aid, Academic Services, etc.)
 Develop, Innovate & Implement new processes in our SIS
 Juggle a multitude of crises on an everyday basis



What resources does your 
Registrar’s Office utilize? 

 Office Website

 Guides to Registration

 Academic Catalog

 Dictionary of Academic Regulations

 New Student Orientation

 Workshops

 Mailings

 Email

 Education Advisor Board (EAB)





Reynol Junco, Associate Professor of Library Science, Purdue University

With permission, used program to track students’ computer habits:

• Average 123 minutes/day using a computer
• Largest portion (31%) spent on social networking
• Average 6 minutes/day spent checking email

Rubin, Courtney.  “Technology and the College Generation.”  New York Times
http://www.nytimes.com/2013/09/29/fashion/technology-and-the-college-generation.html?_r=0



Fun (Scary?) Fact



“Social media is the new inbox: 
younger generations find e-mail 
antiquated and passé,” – Erik 
Qualman, Socialnomics 2009



What is (Is This?) the reputation
of your Registrar’s Office?

 Clerical

 Resistant to Change

 Policy Police

 Rigid

 Inconvenient

 Unaccommodating

 Uncommunicative 

 Mean



Perception or Reality?

Perception IS Reality



How can we change this 
perception?



Social Media: 
A “new” resource to redefine 

our role & reputation 



http://www.pewinternet.org/files/2015/01/PI_SocialMediaUpdate2014_pdf.pdf

In 2014, 52% of social media users were using two or 
more social media sites compared to 43% in 2013.



http://studybreakscollegemedia.com/2014/social-media-statistics-how-college-students-are-using-social-networking/



Social Media Update 

2017 Social Admissions Report, developed by Chegg, Target X, and the National Research Center for College & University 
Admissions (NRCCUA).



Top 10 Most Popular Social 
Networking Sites (July 2017)

1) Facebook – 1.5 Billion Users
2) YouTube – 1.5 Billion Users

3) Twitter – 400 Million Users

4) Instagram – 275 Million Users

5) LinkedIn – 250 Million Users

6) Reddit – 125 Million Users

7) VK – 120 Million Users

8) Tumblr – 110 Million Users

9) Pinterest – 105 Million Users

10) Google Plus – 100 Million 

http://www.ebizmba.com/articles/social-networking-websites



What did we do…?



Tips to getting started…
 Go with what you’re comfortable with

 Start slowly

 Get buy-in from your department 

 Communicate with others on campus

 Set Goals

 Research & Compare (Steal!)



YouTube



YouTube Best Practices
 Provide informative content that is needed

 Work with what you have

 Utilize Technology Resources on Campus

 Share with the campus community

 Collaborate

 Have Fun



Facebook



Facebook
 Still most popular social media platform

 Inter-connectivity with Twitter

 Schedule Ability

 Promote Notifications

 Current Newsfeed

 Pictures & Videos

 Easy Search Feature

 Excellent Mobile App

 Easy-to-Review Analytics



Social Media Demographic Information









Twitter



Twitter
The Short & Sweet dissemination of information that is…

 Current

 Compelling

 Immediate

 Funny

 Personal

 Engaging





















Twitter Best Practices
 Engagement rates are inversely proportionate to tweets per 

day

 Tweets with image/GIF links have 2x higher engagement 
rates than those without image links

 Tweets that contain links receive 86% higher Retweet rates 
than Tweets with no links
❖http://tinyurl.com

❖http://bitly.com

 Tweets with hashtags receive 2x more engagement than 
those without hashtags

 Tweets that ask followers to Retweet receive 12x higher 
Retweet rates than those that do not

https://thisisprable.wordpress.com/2015/01/15/twitter-cheat-sheet

http://tinyurl.com/
http://bitly.com/


Twitter Best Practices (cont.)

 Follow Others

 Real Time Q&As

 Common Sense/University policy with regard to social 
media (copyright, images, etc.)

 Examine the Analytics 













Social@UMW
 UMW’s social media users group

 Discusses Social Media Policy

 Provide workshops and presentations on 
enhancing UMW’s social media presence.

 Consists of the people and voices behind UMW’s 
social media presence.

 Share social news, tips and trends to enhance 
UMW’s social impact.

 Hashtag campaigns



#MyMaryWash #UMWGivingDay

#UMWMade

#UMW18

#Fall4UMW



Best Practices
DO…
 Adhere to school’s Social Media Policy
 Utilize an Editorial Calendar
 Keep Content Fresh
 Provide answers to commonly asked questions
 Network with other Registrar Offices

DON’T…
 Rely too heavily on deadlines
 Keep everything in-house
 Spread yourself too thin



Promote! Advertise! Share!
 Tell EVERYONE about your social media accounts

 School newspapers and newsletters

 EagleVision

 Signature lines

 Good old fashioned posters/flyers

 Use every opportunity to tell people your office is on 
social media

 Embrace what’s on the horizon…

 Synergy!



“We’ve used the Registrar’s Twitter page to 
successfully answer some basic student 
questions. From registration dates to 
commencement information to add/drop 
and course withdraw deadlines, the 
Registrar’s Twitter page is a helpful resource 
in sharing and communicating important 
student information across different 
campuses. ” – Paul Boger, Stafford Campus 
Library Manager

“The @UMWRegistrar Twitter account is 
one of our best at UMW - it’s consistent, 
timely and relevant. They aren’t afraid 
to venture outside of typical “Registrar” 
topics, which makes the account more 
authentic and engaging.” – Erika Spivey, 
Assistant Director of Media & Public 
Relations



“What I love is that you tweet out 
important dates for my advisees that I 
can easily send along as a retweet. An 
email would get lost in my inbox and 
probably not get acted upon as 
quickly. That alone has saved my 
advisees (and me!) a lot of headaches 
recently.” – Victoria Russell, Assistant 
Professor, College of Education

“First, I was surprised to get tweets from 
the registrar—not something I 
expected. Second, I find the tweets 
useful. Most important, the voice is 
genuine The tweets do not come across 
as contrived or artificial, which is 
sometimes the case with tweets from 
administrative offices.” – Steve 
Greenlaw, Professor, Economics



“As a member of the campus community, I 
really love that the Registrar's Office tweets 
about not only upcoming deadlines but fun 
events as well. I especially like the Twitter 
account because it marries the fun of Twitter 
with the professionalism of the Registrar's 
Office.” – Gwendolyn Hale, Writing Center 
Director/Writing Program Director

“I use [the] Registrar's twitter to get 
latest updates on when registration 
opens and different [appointment] times. 
Also, I use it for important dates such as 
pass/fail, last date to withdrawal, etc.” –
Arfa Vasim, Sophomore, Business 
Administration: Accounting



“The Registrar's [Twitter] account
seems very connected to the student
body. It's peppered with photos of
campus life and tags whoever has
followed them recently,” – Emily
Hollingsworth, Senior, BA English

“I find the [Twitter] account very helpful
and I appreciate the fact that someone
always answers a student's question. I also
enjoy that the account promotes school
involvement. I'm an RA and whenever my
residents have a registration question for
me, I either already know the answer from
looking at the account or I refer them to
your page,” – Christopher Markham, Junior,
Journalism Major/Sports Management
Minor



Lessons Learned…
 Students engage positively in social media interaction

 Faculty/Staff appreciate a modern resource for information

 Opportunity for Improving Relationships with other 
Departments

 Local Community receptive to building relationships 

 Potential to reallocate resources

 Acknowledge the importance of serving as an official

source of school information



Questions?



Contact Information

Rita Dunston

University Registrar

University of Mary Washington

rdunston@umw.edu

Kevin Caffrey

Senior Associate Registrar

University of Mary Washington

kcaffrey@umw.edu

mailto:rdunston@umw.edu
mailto:kcaffrey@umw.edu


@UMWRegistrar

University of Mary 
Washington -

Registrar’s Office


